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Fieldwork:  

1st wave 13 830 respondents 

November 27, 2015 – January 10, 2016

2nd wave 15 103 respondents

January 20 – March 5, 2017

*The survey wasn’t conducted in 

Mykolaivska and Khersonska oblasts 

during the first wave.

Geography: Dnipropetrovska, Donetska

(GCA), Donetska (NGCA), Zaporizka, 

Luhanska (GCA), Luhanska (NGCA), 

Mykolaivska*, Odeska, Kharkivska, 

Khersonska* oblasts

Objective: To study media preferences 

and political orientations of the population 

of 8 oblasts in Ukraine.

About 1500 face-to-face interviews at respondent’s home were conducted in each oblast

of government-controlled territories not including booster samples (the data for the areas

and settlements where booster samples were conducted is provided in separate

presentation for each oblast). Also 426 interview method mobile СATI were conducted

on non-government controlled areas (NGCA) in Donetsk and Lugansk regions.

The Sample represents the population of each oblast by age/gender/settlement size

according to the data of State Statistics Service of Ukraine as of 1/01/2015 for the 1st

wave and 1/01/2016 for the 2nd wave, 1/01/2014 for NGCA.

The sample error does not exceed 1% for the total sample and 2,5% for each oblast with

probability 0.95.

Methodology and sample
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Informational preferences
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