) U S AI D lvl [HCTUTYT MacoBoj Gfl <

WP/ FROM THE AMERICAN PEOPLE |H¢0pMa Ln

Media consumption and political preferences in

Kharkivska oblast
Prepared by GfK Ukraine for UCBI

Marina Klochko, Tetiana Kostiuchenko, Dmytro Savchuk. Media and Social&Political Research Departments
January-March 2017



Methodology and sample

About 1500 face-to-face interviews at respondent’s home were conducted in each oblast
of government-controlled territories not including booster samples (the data for the areas
and settlements where booster samples were conducted is provided in separate
presentation for each oblast). Also 426 interview method mobile CATI were conducted
on non-government controlled areas (NGCA) in Donetsk and Lugansk regions.

The Sample represents the population of each oblast by age/gender/settlement size
according to the data of State Statistics Service of Ukraine as of 1/01/2015 for the 1st
wave and 1/01/2016 for the 2" wave, 1/01/2014 for NGCA.

The sample error does not exceed 1% for the total sample and 2,5% for each oblast with
probability 0.95.
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Objective: To study media preferences
and political orientations of the population
of 8 oblasts in Ukraine.

Geography: Dnipropetrovska, Donetska
(GCA), Donetska (NGCA), Zaporizka,
Luhanska (GCA), Luhanska (NGCA),
Mykolaivska*, Odeska, Kharkivska,
Khersonska* oblasts

Fieldwork:

1stwave 13 830 respondents
November 27, 2015 — January 10, 2016
24 wave 15 103 respondents

January 20 — March 5, 2017

*The survey wasn’t conducted in
Mykolaivska and Khersonska oblasts
during the first wave.
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Kharkivska oblast: Media usage and top
resources used in last 7 days

Television Internet Print media
Usage 2017 89% Usage 2017 70% Usage 2017 40% Usage 2017 23%
2017 2016 92% 2017 2016 62% 2017 2016 35% 2017 2016 26%
2016 ‘ 2016 2016 31% 2016 5%
| —
@ 59% O | =&
83% ' 7%
2017 m Every day or almost every day u At least once a week At least once a month Less often than once a month
1+1 60% 057.ua 12% Hit FM 6% Priazovskiy rabochiy I 5%
Inter 58% ictv.ua 9% Retro FM 4% 7ya\ Semya 3%
STB 50% censor.net.ua 9% Lux FM 4% llichevets | 209
TRK Ukraine 45% vesti-ukr.com 9% Shanson 3% Sobyitiya (Artemovsk) | 2904
ICTV 41% kharkovforum.com 8% Melodiya 304 Vpered | 204
New channel segodnya.ua 8% Rusalf(?gﬁ];adio 3% Poleznyie sovety | 1%
NTN korrespondent.net 7% Radio Pyatnitsa 3% Publika | 1%
112 Ukraine tsn.ua 7% Radio ROKS 3% I?argggl;g\r/‘k;Ss 1%
7 channel sportua B 6% Nashe radio 2% Mayak | 1%
2+2 liga.net 6% Radio Relax 2% Z(())%Jrr]a(zzgﬁirgr\:i))/iy 1%

Kharkivska oblast, total: 2017 n = 2314; 2016 n = 2473
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Internet
Ukrainian - 27%

Kharkivska oblast: Media usage and top
local resources used in last 7 days

[ﬁ Television

Russian . 11% Russian I 8%
h 4 v
7 channel [ 34% 057.ua [ 12%
A\TVK . 16% kharkovforum.com I 8%
; vecherniy.kharkov.u
Simon . 14% a I 5%
ATN [ 14% city.kharkov.ua | 2%
OTV Kharkiv
l 9% kharkov.dozor.ua | 2%
(ODTRK)

Kharkivska oblast, total: 2017 n = 2314; 2016 n = 2473
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Kharkiv: Media usage and top resources

used in last 7 days
Television Internet

Print media

Usage 2017 80% Usage 2017 43% Usage 2017 21%

Usage 2017 86%
2017 2016 89% 2017 2016 69% 2017 2016 27% 2017 , 2016 22%
2016 2016 2016 2016
0 ~\ 5%
4% | 35%
=
L O | =
66%
1% %
2017 m Every day or almost every day u At least once a week = At least once a month Less often than once a month
1+1 59% 057.ua Hit FM 20% semen | 49
Inter 55% censor.net.ua Shanson 18% Vesti 4%
STB 50% ictv.ua Retro FM 18% Segodnya | 2%
TRK Ukraine 50% vesti-ukr.com Lux FM 16% Telescope | 294
7 channel 45% kharkovforum.com Melodiya 15% Vremya | 20
ICTV 450 segodnya.ua Radio ROKS 15% Harkovskiy kurer | 204
Russk di (i i
New channel 44% korrespondent.net usak?gﬁ];a 10 13% Argu?bekr;zlnlel):aktyl 1%
NTN 36% sport.ua Radio Pyatnitsa 12% 7ya\Semya | 199
2+2 gazeta.ua Radio Relax 12% Vecherniy Kharkov | 104
K1 liga.net Perets FM 12% Art-Mozaika | 19

Kharkiv, total: 2017 n = 815; 2016 n = 1006
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Kharkiv: Media usage and top local
resources used in last 7 days

[ﬁ Television Internet
ukrainian |G 82 ukrainian [ 370

Russian . 11% Russian . 13%
A 4 A 4
7 channel - 45% 057.ua - 20%
ATN - 25% kharkovforum.com . 12%
vecherniy.
AITVK - 25% kharkov.ua l 9%
Simon - 19% kharkov.dozor.ua I 3%
OTB Kharkiv . 0
(ODTRK) I 7% city.kharkov.ua I 3%

Kharkiv, total: 2017 n = 815; 2016 n = 1006
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Social media usage

Kharkivska oblast

2017
2016

47%
52%

H Have at least one account at social media sites

2017 vkontakte [ 39%
Odnoklassniki - 24%
Facebook - 24%

Instagram . 10%
Twitter | 4%
Linkedin | 104

LiveJournal | 194

Other ‘ 0,3%
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Kharkiv

2017
2016

Vkontakte
Odnoklassniki

Facebook

Instagram

Twitter ] 50
LinkedIn | 0,9%

LiveJournal | 0,9%

Other | 0,6%

Kharkivska oblast, total: 2017 n = 1620; 2016 n =2473; Kharkiv, total: 2017 n = 815; 2016 n = 1006
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Target groups

Settlement type Geopolitical views

Kharkivska oblast

Kharkiv

The groups were defined according to answers to «What should be the primary
direction that Ukraine takes in its foreign policy?» question:

B Urban - Towns and cities B Pro-European - Toward Europe
B Pro-Russian - Toward Russia

B Rural — Villages I Neutral — Become neutral / unaligned / balance between West and East
Il DK / Refuse — (do not read) None of the above / Refused / Don't know

Kharkivska oblast, total: 2017 n = 1620; 2016 n =2473; Kharkiv, total: 2017 n = 815; 2016 n = 1006
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[ﬁ Television: users* and TOP-5
channels watched in last 7 days by...
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Settlement type Geopolitical views
0,
100% - 91% 88% 96% 92% 89%
80% total usage
2017
60%
40%
20%
0% ~ 2016 2017 2016 2017 2016 2017 2016 2017 2016 2017
n=2072 n=1221 n=401 n=399 n=460 n=398 n=523 n=110 n=1017 n=724
2017 Urban Rural Pro-European Pro-Russian Neutral

w1 [ 73%
ste [ 60%

w1 [ 71%
ste [ 60%

1+1 [l 64%
ste [ 55% 1+ [J51% inter [ 61%
wer [ 55% mer [ 60% er [ 55% se [l 42% ste [l 50%
e Wl cv Ells2e o Wl Wl SRS e
channcl IM46%  cranner I 45% ukrane M 47% crv [l 39%

*Those who watch TV ‘every day or almost every day’ or ‘at least once a week’ or ‘at least once a month’ or ‘less often than once a month’

Inter -58% 1+1 -62%

crv [ 31%

Kharkivska oblast, total: 2017 n = 1620; 2016 n =2473;
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92% 91%

2016 2017
n=473 n=388

DK / Refuse

Inter -57%
w1 [ 57%
st8 [ 46%

ICTV - 40%

TRK
Ukraine - 39%



Cable TV
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Kharkiv

66%
66%

2017
2016

Digital broadcasting T2 I 7%
7

(via decoder) %
Analogue broadcasting 25%
(regular antenna) 2009
Satellite 12%
(free of charge) 16%
Satellite 0

(paid packages of 1 f)
services) 1%

MMDS

(services like Maximum
TV, Mitris, Teleselo)

Internet-TV
(via TV tuner)

2017: n =1620
2016: n = 2473
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2017: n=1221
2016: n = 2072

2017: n =399
2016: n =401

2017:n =815
2016: n = 1006
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Internet: users* and TOP-5 media
read in last 7 days by...

Settlement type Geopolitical views

100% 78% 87%

0
80% 1 65% 4%
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60%
40%
20%
0,
0% 2016 2017 2016 2017 2016 2017 2016 2017 2016 2017
n=2072 n=1221 n=401 n=399 n=460 n=398 n=523 n=110 n=1017 n=724
2017 Urban Rural Pro-European Pro-Russian Neutral
057.ua I14% vesti-ukr.com | 3% censor.net.ua . 25% vesti-ukr.com I 6% 057.ua I12%
ictv.ua I]_]_% 057.ua | 3% vesti-ukr.com l 19% 057.ua I 6% ictv.ua I 8%
censor.net.ua Ill% tsn.ua | 3% ictv.ua l 19% tsn.ua I 6% kharkgc;/rf#rum I 6%
khar!(co(;/rfr?rum I 9% novosti.ua | 204 korret.sr[])gtnden I 18% khar!(coovfn?rum I 5% segodnya.ua I 5%
vesti-ukr.com I 9% Yandex | 2% 057.ua I170/0 lifenews.ru I 505 fakty.ua I 5%

*Those who use Internet ‘every day or almost every day’ or ‘at least once a week’ or ‘at least once a month’ or

Kharkivska oblast, total: 2017 n = 1620; 2016 n =2473;
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62% 65%

2016 2017
n=473 n=388

DK / Refuse

057.ua | 7%

drobnosti.
po r%anom |4%

ictv.ua | 4%
vesti.ru | 4%

vesti-ukr.com | 3%

GFK
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[ﬂl' Radio: users* and TOP-5 media

listened to in last 7 days by...

Settlement type

100%
80%
60% = gy 41%
40%- + -

20%

0,
0% 2016 2017

n=2072 n=1221

2017 Urban
Hit FM I 16%
Retro FM I 14%
Shanson I 14%
Lux FM I 14%

Melodiya l 13%

42% 3606 409

2016 2017
n=401 n=399

Rural

Russkoye
radio
Ukraina

Hit FM

Radio
Pyatnitsa

Lux FM

Nashe
radio

f11%
| 8%
| 7%
| 7%
| 7%

Geopolitical views

40% 42%

2016 2017
n=460 n=398

Pro-European

Hit FM Izo%
Lux FM I 18%
Melodiya I 17%
Retro FM I 16%

Nashe
radio I 16%

2016 2017
n=523 n=110

Pro-Russian

SUSAID v
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2016 2017
n=1017 n=724

Neutral
HitFM [ 1506
Shanson I 14%
Retro FM l 13%
Lux FM l 12%

Radio
Pyatnitsa I 11%

*Those who listen to the radio ‘every day or almost every day’ or ‘at least once a week’ or ‘at least once a month’ or ‘less often than once a month’

Kharkivska oblast, total: 2017 n = 1620; 2016 n =2473;
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2016 2017
n=473 n=388

DK / Refuse

Retro FM

Russkoye
radio
Ukraina

Hit FM

Shanson

Avtoradio

111%
| 10%
| 10%
| 9%

| 9%
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Printed media: users* and TOP-5
media read in last 7 days by...

Settlement type

100%
80%
60%

40% 1 26% 2304

= -
0%

2016 2017
n=2072 n=1221
2017 Urban
Semen | 4%
Vesti | 4%
Segodnya ‘ 2%
Telescope ‘ 1%
Argumentyi
iFaktyi | 10
(Ukraine)

2016 2017
n=401 n=399

Rural
semen | 6%
Telescope | 2%

Telenedely ‘ 204

a
Argumentyi

i Faktyi ‘ 204
(Ukraine)

Zorya ‘ 2%

Geopolitical views

9%
23% 16%
total usage
2017
2016 2017
n=460 n=398

Pro-European

Semen | 4%
Argumentyi
iFakiyi | 106
(Ukraine)
Vecherniy
Kharkov ‘ 1%
vesti | 1%
Bulvar
Gordona ’ 1%

2016 2017
n=523 n=110

Pro-Russian

Semen I 6%

Telescope | 3%

Vremya | 3%

Vesti | 2%

Segodnya | 2%
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27% 27%

2016 2017
n=1017 n=724

Neutral

Semen | 4%
Vesti | 4%
Telescope | 3%
Segodnya | 2%

Zorya | 2%

*Those who read print media ‘every day or almost every day’ or ‘at least once a week’ or ‘at least once a month’ or ‘less often than once a month’

Kharkivska oblast, total: 2017 n = 1620; 2016 n =2473;
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2016 2017
n=473 n=388

DK / Refuse
Semen I 5%
Vesti | 3%

Telenedel
eer;eey‘z%

Vremya ‘ 2%

Harkovskiy
kurer ‘ 1%
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Informational preferences
Top-7 interesting topics Top-7 lacking information
What topics are you most interested in? What kinds of information are you lacking?
(Multiple answers) (Multiple answers)
Weather - 39% Fighting colréegltlon at local - 20%
Health & healthcare - 30% Unbiased n%v\\//glon national - 15%
Lifestyle and entertainment - 29% invgé(ﬁ‘é?ﬁ'\?g jgtlﬁq%allilsm . 12%
National politics - 27% Unbiased news on local level . 11%
Local politics - 26% Local government activities l 8%
News about your city (village The war in the East of
/ Sblast y (vilage) - 24% Ukraine I %
The war in the East of Civil society, local volunteer
Ukraine - 22% intiatives I 6%

Kharkivska oblast, total: 2017 n = 1620; 2016 n =2473;
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